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• Campaign period: August – October 2025

• Featured real Aboriginal community members and staff from Wellington Aboriginal 

Corporation Health Service (WACHS) and REDI.E.

• Used local voices to share messages of family, culture, and connection, making the 

campaign authentic and relatable.

• Orange Triple M Radio provided audience reach and broadcast data.

• Campaign reached an estimated 24,300 listeners every week across the Central West.

• Quit B Fit collected additional data through:

• 127 smoke-free and vape-free pledges

• 108 fuel voucher entries

• Community conversations during roadshows and events.

• Combined radio audience data with community engagement data to measure the 

campaign's success.

• The campaign increased awareness, encouraged conversations about smoking and 

vaping, and inspired more Aboriginal families to commit to healthier, smoke-free and 

vape-free lifestyles.

• black betty

QUIT B FIT SMOKE AND VAPE-FREE 

RADIO CAMPAIGN



DATA REVIEW PLEDGES OUTCOMES

3 Radio Ads 127 Pledges Families recognised voices 

24,300 Reach 79 Men Conversations started

9 Aboriginal local 48 Women Smoke-free homes

Voices 108 Entries Behaviour change

QUIT B FIT SMOKE AND VAPE-FREE 

RADIO CAMPAIGN



Inverell, Armidale, Glen Innes, Tingha 

North East NSW - IREG





• Target group was Youth, mum and Bubs, men 

and women, family and communities 

• Aim 1, 2, 3 

• Social media, Hard copy in AMS, school, 

Programs and the Quit b Fit team 

• Location Inverell, Armidale, Glen Innes, Tingha, 

Tenterfielnd

• CTA was to know the truth, Make strong 

choices and Live strong 

• it had 120 people enage the Truth series and 43 

feedback respondes also with pently views on 

facebook 

• 44 people took the Pedlges  

The Truth Series 



Tamworth
North East NSW - IREG





Data Review

• 4-day event at the 2025 Koori Knockout in Tamworth

• North East, North West, and Dubbo Quit B Fit teams worked 

together

• Engaged with 10,000 people a day of Aboriginal community 

members

• Delivered health promotion, education, yarning, and resources

Pledges

• 954 smoke-free and vape-free home and car pledges collected

• Community members committed to healthier homes and cars

• Health resources distributed throughout the event

• Referrals provided to Quitline and local Aboriginal Medical Services

Koori Knockout Success Story



DATA REVIEW PLEDGES OUTCOMES

4-Day Event 954 Pledges Strong community engagement

3 Quit B Fit IREG Smoke-Free Homes & Cars
Increased awareness of smoking & 

vaping harms

Thousands of Community Members Referrals to Quitline & AMS
More conversations about healthy 

lifestyles

Health Promotion Activities Commitment
Strong partnerships across NSW 

Aboriginal communities

Koori Knockout Success Story
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Data Review

• 30 May 2025 – World No Tobacco Day Community Fun Day

• Hosted in Menindee (population ~500)

• 150 community members attended

• Partnered with 8 local organisations, including Menindee Central School (87 students K–12)

• Delivered interactive smoking and vaping education

Community Engagement

• Brought together schools, families and local services

• Focused on the 2025 theme: "Bright Products. Dark Intentions. Unmasking the Appeal."

• Raised awareness of tobacco and vaping industry marketing tactics

• Encouraged healthier, smoke-free and vape-free lifestyles

Outcomes

• Strong community participation and collaboration

• Increased knowledge of the harms of smoking and vaping

• Empowered young people and families to make healthier choices

• Recognised as Central Darling Shire's Community Event of the Year

• Demonstrated the positive impact of community-led, culturally appropriate health promotion

World NO Tobacco Day - Menindee 2025 



DATA amount OUTCOMES

Pledges 18+ 37 Smoke Free Homes and Cars

Surveys 12yrs-18 Yrs 23 Early Intervention 

Attendees 150 
Increased Awareness of Smoking 

and Vaping 

Local Partnerships 7
Strong Partnerships and 

Community Engagement 

WORLD NO TOBACCO DAY - MENINDEE 2025 
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thank you 
for watching
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