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We would like to acknowledge & pay 
our respects to the Traditional 
Custodians of the Land we are 
standing on today, the Kaurna People 
of the Adelaide Plains.

We would like to extend that respect 
to all Aboriginal and Torres Strait 
Islander Mob here today as well as 
our non-Indigenous brothers & sisters

Acknowledgement of Country 



• Class by Professor Renee Bittoun

• Recorded & transcribed 

• Edited to the simple facts

EVIDENCE BASED



IMAGE NARRATIVE DEVELOPMENT



• Do you think the look and feel of the messages 
will appeal to our Community?

• Would you share these messages with
your Mob?

• Do these messages change the way you think 
about smoking and vaping?

• What, if anything, would you change about 
these messages?

FOCUS GROUPS



One of our Elders said,

“I will share Mum and Bub’s message with 
Mob to encourage them to do what is best and 
I will support them”

One of our young women said,

“I will share smoke free messaging with family 
and friends every day. I will annoy family with 
the message that nicotine destroys mental 
health and well-being”

FOCUS GROUPS



STARTING A FAMILY



SMOKE FREE PREGNANCY



BUB IS BORN



SMOKE FREE PREGNANCY



A BUS! WHY A BUS?

• Bus advertising reaches large populations
• Bus advertising turns heads
• Buses are everywhere
• Buses are huge
• Buses can’t be turned off
• Buses work 7 days a week
• Bus adverting offers flexible campaign duration, format, start dates & locations
• Between 7am-7pm public bus routes reach approx. 95% of households



CAMPAIGN COLLATERAL 

• 5 full bus wraps

• 5 Metro back panels

• 8 Cityside panels

• A total of 18 buses with “Smoke & vape free pregnancy” 
messaging for 8-12 weeks



BUS TEMPLATE



GRAPHICS & TEXT



FULL BUS WRAPS



METROBACKS



CITYSIDES



TIMELINE

1 - Create rough bus design
2- Meet with comms team
3- Apply updates
4- Meet with comms team
5- Final changes made



CROSS PROMOTION





PARTNERSHIPS

“Do it for you, do it for Bub, do it for Mob”



• 17,500 Aboriginal 

and/or Torres Strait 

Islander people

• 9,000 First Nations 

households

• 626 sq km

REACH



Bus depots and routes associated 
with the JC Decaux account

• Port Botany 
• Tempe
• Riverwood



Bus depots and routes associated 
with the Moove Media account

• Menai Bridge
• Taren Point



MONITORING & EVALUATION

• Working with Koori Quitline to analyse any increase in calls 
to the Koori Quitline

• Recording relevant posts and comments on Social Media

• Recording anecdotal evidence, e.g., yarns in Community

• Pop-up street surveys in those communities reached

• Did you see the bus?

• How did it change the way you thought about a
smoke and vape free pregnancy?



CONCLUSION

CHALLENGES

• Meeting Deadlines

• Attention to detail

• Understanding the full scope of project – still revealing itself

FUTURE

• Smoke free homes & cars, anti-vaping for a Youth audience.



TATU would like to thank the following 
organisations for their help in developing 
our messages

• Tribal Warrior Aboriginal Corporation

• Mudgin-Gal Women’s Centre

• Kurranulla Aboriginal Corporation

TATU would like to thank the following 
partners for their collaborative work in 
the development of this campaign

• iSISTAQUIT

• Koori Quitline

• Professor Renee Bittoun

• NBPU


